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What’s not to love? Fourteen-
foot high exposed ceilings, penin-
sula kitchen, naturally exposed brick 
walls, breathtaking views of the 
downtown skyline. And how about the 
convenience of walking to work, to unique 
shops, and to trendy restaurants and clubs. 
You’d think Jeanette Oliver, an attorney, 
was in Boston, New York or Chicago. But 
no. She makes her home in The Cork 
Factory, the former historical home of the 
Armstrong Cork Company, located along 
the edge of the Strip District. Comprised of 
three buildings — The Cork Factory, The 
Warehouse and The Tower — The Cork 
Factory offers residents true loft living with 
its high ceilings, and open, spacious floor 
plans flooded with natural light.

“It’s like being in a resort,” says 
Oliver, 32, who moved to The Cork Fac-
tory last April after spending eight years 
in Squirrel Hill. “It’s a wonderful and safe 
area, and has an energetic lifestyle. It’s a fun 
way to live.”

Chuck Hammel

continued on page 18
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Adam Knor, another attorney who lives in 
The Cork Factory, agrees.
“It’s a great communal place,” says Knor, 
28, who moved there in June. “Everyone 
here is friendly, and there are so many 
amenities. I just love being in the Strip. It’s 
in close proximity to shops, nightlife, and is 
close enough so you can even jump right on 
the highway. Everything is really accessible 
from this location.”
With more people interested in loft living 
and the authenticity of historic buildings 
like The Cork Factory, it doesn’t come as 
a surprise to Debbie Roberts, The Cork 
Factory’s general manager, that all 297 units 
are now fully occupied.
“It’s a great living experience,” she says. 
“The Cork Factory is a truly different 
urban development with abundant green 
space.”
There are plenty of reasons why The Cork 
Factory has a waiting list growing by the 
day. 
“We have great service and offer a conve-
nient standard of living with an outstand-
ing amenities package such as a fitness 
center, a business center, 24/7 concierge, 
guest suites, a beautifully landscaped court-
yard with a heated pool, a hot tub, patio 
with a gas fire pit, BBQ grills, and a marina 
that just opened. Residents can walk out of 
their apartments and jump into their boat,” 
she says. “There’s a water-taxi service open 
to public and private use for transporting 
people to Pirate games. We also have a dog 
park. We’re pet friendly, which is important 
to urban renters.” 
The former engine room of Armstrong 
Cork makes the perfect gathering place for 
residents, adds Roberts. It has free wireless 
service, a pool table, poker tables, a library, 
and a living-room area with a fireplace. 
“There’s also a bar area in the engine room 
where every Thursday evening from 5 to 7 
p.m. we have a resident happy hour,” she 
says. “We pour complimentary wine for the 
residents and have appetizers. Since every-
one at The Cork Factory is relatively new, 
it’s a great way to encourage residents to 
mingle and create a sense of community.”
In addition to the lofts, The Cork Factory 
site is also home to two, new retail estab-
lishments that opened in August — Ciop-
pino, a seafood and chophouse restaurant 
and bar, and a companion business, Il 
Mercato, a specialty market that includes 
an espresso bar and deli.
With the current success of The Cork 
Factory, some will find it surprising that it 
stood vacant for decades. After Armstrong 
Cork closed early in the 1970s, several 
attempts to restore the facility into useable 
space failed. And several developers came 
up short in their bids to revive the facility 
originally constructed in 1901. 
Chicago-based McCaffery Interests, Inc., 
a national development company focused 

continued on page 23

The Cork Factory continued



23

on mixed-use urban projects, developed the 
site in partnership with Chuck Hammel, 
owner of a local trucking company, and 
Robert Beynon, a commercial real estate 
broker, who own the property on Railroad 
Street between 23rd and 24th Streets. 
Where previous developers went wrong, 
says Hammel, is that they only wanted to 
make sure that the property was going to 
make money. 
“I made sure the project was going to get 
done and that was the difference,” he says. 
“I could have said let’s convert this to office 
space, but I wanted to make sure it would 
become what I thought it should be -- a 
perfect location for residential living.” 
Hammel admits that the process was frus-
trating. After he and Beynon purchased the 
property ten years ago, several developers 
came and went for various reasons.
“Every time you bring in a new developer, 
they want their own architect, their own 
floor plan, and they start over,” says Ham-
mel. “They don’t pick up where someone 
left off.”

For Hammel, this 
project soon became a 
labor of love.
“I have never been that frustrated with any-
thing in my life,” he says. “It would look 
good but then all of a sudden it wouldn’t 
look good. We went through ten years of 
this. The architecture plans and predevelop-
ment plans went by the wayside and we had 

to start all over again. 
By that point, I wasn’t 
about to let it fail.” 
During this time, 
many people urged 
Hammel to convert 
the property to an 
office building, but he was adamantly op-
posed to that idea.
“We didn’t need offices,” he says. “We 
needed a residential building. That was my 
viewpoint from the beginning. This was 
happening all over the country. People were 
coming from suburbia to the urban core.”
About five years ago, Dan McCaffery of 
McCaffery Interests, Inc. was brought in 
to examine the property, and finally the 
project began to take shape. 
“Dan is very shrewd. He sees the big pic-
ture, knows what it takes to put something 
together, and has insight into what it takes 
to attract people to his projects,” says Ham-
mel. “Dan was the kind of guy who knew 
what it would take to get something like 
this done. He had the connections and the 
financing groups.” 
Katie Pliscott, Director of Leasing for 
McCaffery Interests, Inc. believes that 
Pittsburgh has been longing for this type of 
trendy, true-quality, upscale, urban-living 
experience. 

“The Cork Factory 
creates a true urban 
experience in a gorgeous building 

Robert  Beynon

An example of one of the 
unique apartments.

The Cork Factory continued
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The Cork Factory continued

that has character and life and soul,” she 
says. “It’s extremely well positioned and 
able to interact with the river, which we 
find a vital asset. The lofts we delivered 
were unlike any other product in the 
market. We took a big chance doing that.”
She added that the rates are at the top of 
the Pittsburgh rental market, but McCaf-
fery Interests, Inc. stayed true to delivering 
the highest-quality product with the best 
living experience.  “We’re just delighted 
to see that Pittsburgh was ready for it and 
absorbed it completely.”  
While Pittsburgh has been slow to come 
around to the rebirth of urban revitaliza-
tion, Pliscott touts The Cork Factory devel-
opment as a catalyst for the Strip District in 
terms of where mixed- use projects can go. 
“It’s an example of the success that can 
be achieved in building a product that’s 
more than a cookie cutter,” Pliscott says. 
“Pittsburgh is absolutely ready for that, 
and people are eager for it. I think more 
development should stem from this and use 
The Cork Factory as an example.”

Debbie Roberts

Dan Mccaffery
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60 21st Street • 412-281-6366
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Project architect Scot Ferguson of An-
tunovich Associates, a Chicago-based 
architectural, planning and interior design 
firm, was brought in by McCaffery to work 
on the project.
“It’s a beautiful project located in a spec-
tacular, eclectic neighborhood, and it was 
a pleasure to work on,” says Ferguson. “I 
hope that the people of Pittsburgh enjoy it. 
It’s a gorgeous set of buildings, and from 
a design standpoint, we wanted the inside 
to complement the outside. We have done 
many loft rehabs in Chicago and I think we 
always knew that type of unit would work 
here as well.”
Hammel breathes a sigh of relief when 
asked about his thoughts on The Cork Fac-
tory now that it is finally complete.

“The most important 
thing to me is that people 
are happy,” he says. “There are no 
vacant apartments. This is amazing because 
it’s not in an area that has proven residen-
tial success. I think that it’s something that 
got done, but wouldn’t have if I didn’t get 
involved.” 
Katul Patel, a healthcare executive who 
moved to Pittsburgh from Chicago in 
January, found The Cork Factory to be an 
outstanding concept for the city.
“Even though I have seen these in Chicago 
and San Diego where I used to live, it really 
is the only one of its kind,” says Patel, 37. 
“When I moved here, I was looking for 
something that would help me transition 
to the city rather easily. What I found was 
a wonderful location on the river and great 
views of the city. I also felt that The Cork 
Factory is vibrant, because of its geography 
and the type of people who live there. Here, 
we have young professionals or people who 
are also trying to integrate into the Pitts-
burgh community and the environment.”
With the opening of The Cork Factory, 
Roberts says it has more than doubled the 
residential population in the Strip District.
“The opening of The Cork Factory means 
a lot not to just the retailers, but to the 
Strip District itself,” she adds. “Instead of 
knocking this structure down and build-
ing new, this great old building was given 
new life. You can’t build buildings like this 
today. The interior of the lofts have huge 
windows, 14- to 17-foot ceilings, concrete 
floors, natural bricks, large finished open 
floor plans, exposed duct work and 35 
different floor plans of one, two, and three 
bedrooms with panoramic views of the 
river and city. It’s unlike your typical white 
box apartment. In Pittsburgh, I don’t think 
there’s a cooler place to live.”    ! 
For more information on The Cork Fac-
tory, please visit www.thecorkfactory.com.




